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False advertisement is the product of the market economy. It not only causes 
damage to the rights and interests of consumers and other businessmen of the same 
kind, but also brings forth serious negative effect for the society and economy. Mess 
media plays double roles as an advertising promulgator as well as an advertising 
operator in false advertisement conducts. In the mess media era, medium exerts great 
social influence and enjoys strong credibility. As a result, false advertisement can 
produce very serious dangers via mess media.      
This thesis aims at explaining the deficiency existing in the current system of 
mess media’s liability for false advertisement through analyzing the legislative 
reasons for the overabundance of false advertisement, and making suggestions on 
improving mess media’s legal liability for false advertisement and the relevant system 
in the view of containing false advertisement and protecting the rights and interests of 
the victims. This thesis falls into three chapters as follows: 
The first chapter introduces and analyzes the concept, category, danger and the 
reason for the overabundance of false advertisement. Meanwhile it expounds the role 
mess media plays in false advertisement conducts and the impact it has, laying a 
foundation for demonstrating mess media’s legal liability for false advertisement. 
The second chapter explains the status quo of mess media’s legal liability for 
false advertisement and the problems in existence. This part analyzes the present 
situation of the system of mess media’s liability for false advertisement in the light of 
civil law, administrative law and criminal law. Moreover, stress is laid on analyzing 
the legislative reason for the immaturity in lawmaking and the overabundance of false 
advertisement from the prospective of institution. 
The third chapter is about the suggestions on how to improve the system of mess 
media’s legal liability for false advertisement by centering on the main content of the 
system as well as its deficiency, in the hope of containing false advertisement and 
protecting the rights and interests of consumers. 
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我国广告行业自 20 世纪 90 年代以来，实现了突飞猛进的发展，广告


















                                                        
























欧盟在《欧洲理事会 1984 年 9 月 10 日关于协调成员国有关误导广告
的法律与行政规定的指令》对虚假广告有关概念作了规定，1997 年又对该
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例证。“连续使用 28 天，细纹及皱纹明显减少 47%，肌肤年轻 12 年。”这
是宝洁公司生产的 SK-II 紧肤抗皱精华乳曾经使用的广告语。一位名叫吕
萍的江西消费者在这则广告的吸引下，在南昌太平洋百货购买了一支
SK-II 紧肤抗皱精华乳。结果一个月过去后，吕女士发现 SK-II 紧肤抗皱精
华乳非但无效，反而在使用中出现皮肤搔痒和部分灼痛的情况。后经过检
验发现，来自日本的 SK-II 品牌多项化妆品中含有禁用成分，对人体有危
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